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ABOUT THE COLLEGE 

National College, Tiruchirappalli was founded on 11th June, 1919, thanks to the munificence of the late Diwan Bahadur S.Rm.CT.Pethachi Chettiar, Zamindar of Andipatti and the collective initiative and zeal of Justice T.V.Seshagiri Iyer, Sir.T.Desikachariar, N.D.Subbarama Iyer, Sri. Sivarama Krishna Iyer and a galaxy of social reformers and nationalists. During the initial years, it was only a Second Grade College offering Intermediate courses and was soon upgraded to First Grade College on the 11th of June 1924 with the introduction of undergraduate programmes.

The founders conceived the idea of a national institution to promote among its youth the highest and the loftiest ideals which constitute the essence of Indian Culture and Nationalism. True to its name, National College continues to impart cultural values and fulfil its role as one of the premiere nation-building institutions of the country. Under the stewardship of eminent scholars and administrators as its principals, the college has grown to become a seat of higher education and has earned a reputation for high moral and educational standards. In fact, it was Principal Saranathan, who had a long stint as its principal, chose the motto of this College - “Saa Vidyaa Yaa Vimukthayea” - which means “That alone is knowledge which liberates,” implying to provide education to the youth of those days to liberate themselves not only from the clutches of colonialism but also from poverty, ignorance, oppression, casteism and so on. The motto has relevance even today as it continues to provide quality education largely to the students of socially and economically backward families from villages nearby with the intent of transforming their lives.

The College functioned in the old Teppakulam campus for nearly four decades from 1919. The shifting of the College campus from Teppakulam to the Junction area began with the acquisition of land in 1957-58. Forty years after its inception, on the 8th of July 1959, the College was shifted to the present campus within easy reach from the railway Junction and the central bus stand on the Tiruchirappalli - Dindigul highway.

The College celebrated its Golden Jubilee in the year 1969 under the presidentship of Shri. N.R. Sundararaja Iyer. The Golden Jubilee Block was constructed and dedicated for the use of students during this period.

The celebration of the Platinum Jubilee in February 1995 under the presidentship of the esteemed Vice-Chancellor of Bharathidasan University 
Dr. V.R. Muthukaruppan was an important event to commemorate the remarkable services of the institution to the underprivileged sections of the society.

The College celebrated its Centenary Year with all grandeur and splendour under the presidentship of Dr. V. Krishnamurthy. Honourable M. Venkaiah Naidu, Vice President of India, formally inaugurated the celebrations on the 10th of January 2020. The memorable event was an occasion to cherish for those hundreds of illustrious alumni, retired teaching and non-teaching staff and the entire student and staff community that had gathered. India Post released a commemorative stamp under the “My Stamp” scheme during the occasion. An imposing and magnificent entrance arch was constructed and a plaque was also erected to mark the centenary celebrations.

As on date, the College offers nineteen Postgraduate Programmes and twenty-one Undergraduate Programmes. Truly the College has been recognised as one of the Centres of Advanced Learning and has been accorded permission for registering candidates for research leading to the award of PhD degree in fourteen departments. Besides many departments offer value-added and skill-based certificate and diploma courses. Most of the staff members actively involve themselves in research and produce high quality research publications. The college has also developed adequate infrastructure for high-end research, the best among them is National College Instrumentation Facility (NCIF) which supports a wide spectrum of researchers in the departments of science not only of our College but also of institutions across peninsular India.

The College was first accredited by National Assessment and Accreditation Council (NAAC) at ‘A’ level in 2005 and Re-Accredited in III Cycle at ‘A+’ Grade in 2016. The University Grants Commission, New Delhi, conferred Autonomous status on the College in 2010. The College has also been conferred the rare distinction of ‘College with Potential for Excellence’ status in 2011. The College has been identified by MHRD, Government of India under Study in India (SII) programme to admit foreign students in various programmes.

Dr. V. Krishnamurthy Educational Foundation, a registered society, is the Managing Agency of the College. The College is managed by a College Committee consisting of fourteen members with Dr. V. Krishnamurthy as its President and Shri. K. Raghunathan as its Secretary.

Currently, the College has 265 dedicated teaching staff, 100 non-teaching staff and about 5000 students on its rolls. It continues to march forward with relentless vigour, keeping its vision and mission clear.

Vision

· To offer quality Higher Education to the younger generations, especially from rural India, who are economically and socially backward, to liberate themselves from prejudice, oppression and ignorance and to gain knowledge for their bright future.

Mission

· To ignite the young minds with lofty ideals and inspire them to achieve excellence in the chosen field.

· To facilitate individual growth of students, with accent on character building, through co-curricular and extra-curricular activities.

· To encourage the students to take-up research and help them reach global standards.

· To provide a congenial atmosphere to study and learn, with infrastructural facilities of the highest order.

· To instill in the minds of the students, the sense of Nationalism and to train them in social awareness.

School of Commerce

The Department of Commerce is one of the renowned departments in the National College which caters holistic commerce education to the students from all the strata of the society. The prime objectives of the Department are to train the students with knowledge and skills in the domain of commerce, instil values, find unique hidden talents and provide them an opportunity to realize their full potential. Keeping these lofty ideals in mind, the department grooms the students to meet the demands of ever-changing global employment market and entrepreneurial ventures. The motto is to achieve professional excellence while being socially responsible and proud citizens of India.

The Department of Commerce started its academic journey in the year 1952 with an intermediate programme. It houses 4 UG programmes and 2 PG programmes under its umbrella. It also offers M.Phil., and Ph.D., programmes to promote research culture among the students. It is an authorised study centre for ACS. It has signed many MoUs with leading organisations to bridge the gap between industry and academia which vouches the quality of the department in teaching, research and outreach activities.

The Department is manned by academically well-qualified and experienced faculty members. The faculty members have been consistently involving themselves in publishing books, research papers in the reputed peer-reviewed journals and participating in various national and international seminars and conferences to keep them updated on current trends in commerce which ultimately benefits the students. To make our students versatile and employable, the department regularly conducts guest lectures, industrial visits, internship training, apprenticeship training and personality enhancement programmes.

Since its inception, the department has devoted to produce versatile commerce graduates and high calibre research scholars. It has been rendering yeoman service to the society in the arena of commerce education. It has produced able administrators, academicians, professionals, intellectuals, social activists, corporate luminaries, entrepreneurs and other eminent personalities to the society. This is a testimony on the social responsibility of the department.

Vision

· To be a dynamic and innovative world-class centre of academic excellence in the domain of commerce education and research.

Mission
· Promoting an effective teaching-learning process in the domain of commerce in order to offer students with profound knowledge in the curriculum, beyond the curriculum, and in interdisciplinary aspects

· Obtaining and disseminating knowledge through teaching, research and extension, as well as to seek continual improvement in educational quality on par with international standards

· Improving the quality standard of courses via a global standard curriculum and inventive teaching methodologies

· Enhancing the personality of students in a holistic way by integrating skills with ethical and social values

· Offering quality education through cutting-edge technologies and facilities

· Preparing students for higher studies, employment, entrepreneurship and research programmes

WHAT IS CREDIT SYSTEM?

Weightage to a course is given in relation to the hours assigned for the course. Generally, one hour per week has one credit. For viability and conformity to the guideline credits are awarded irrespective of the teaching hours. The following Table shows the correlation between credits and hours. However, there could be some flexibility because of practicals, field visits, tutorials and nature of project work. For UG courses, a student must earn a minimum of 140 credits as mentioned in the table below. The total number of minimum courses offered by a department are given in the course pattern. 


	Sem
	Course Title
	Course

Code
	Ins

Hrs
	Credit
	Exam

Hrs
	CIA

Marks
	ESE

Marks
	Total Marks

	
	SEMESTER - I
	
	
	
	
	
	
	

	I
	 CC 1: Managerial Economics
	P22CO1
	6
	5
	3
	25
	75
	100

	
	CC  2: Services Marketing
	P22CO2
	6
	5
	3
	25
	75
	100

	
	CC  3: International Human Resource Management 
	P22CO3
	6
	5
	3
	25
	75
	100

	
	CC  4: Advanced Cost and Management Accounting
	P22CO4
	6
	5
	3
	25
	75
	100

	
	EC 1E: Logistics and Supply Chain Management
	P22CO5E
	6
	4
	3
	25
	75
	100

	
	TOTAL
	
	30
	24
	
	
	
	500

	
	SEMESTER II
	
	
	
	
	
	
	

	II
	CC 6: Quantitative Techniques
	P22CO6
	6
	5
	3
	25
	75
	100

	
	CC 7: Strategic Management
	P22CO7
	6
	5
	3
	25
	75
	100

	
	CC 8: Corporate Governance and Business Ethics
	P22CO8
	6
	5
	3
	25
	75
	100

	
	CC 9: Direct Tax   
	P22CO9
	6
	5
	3
	25
	75
	100

	
	EC 2E: Security Analysis and     Portfolio Management
	P22CO10E
	6
	4
	3
	25
	75
	100

	
	Extra Credit: Internship
	
	
	
	
	
	
	

	
	TOTAL
	
	30
	24
	
	
	
	500


	
	SEMESTER - III
	
	
	
	
	
	
	

	III
	 CC11: Advanced Corporate Accounting
	P22CO11
	6
	5
	3
	25
	75
	100

	
	CC12: Business Research Methods
	P22CO12
	6
	5
	3
	25
	75
	100

	
	CC13: Business Environment 
	P10CO13
	6
	5
	3
	25
	75
	100

	
	ECE-14E: Corporate Taxation
	P22CO14E
	6
	4
	3
	25
	75
	100

	
	ECE-15E: Corporate Regulatory Framework
	P22CO15E
	6
	4
	3
	25
	75
	100

	
	TOTAL
	
	30
	23
	
	
	
	500

	
	SEMESTER - IV
	
	
	
	
	
	
	

	IV
	CC 16: Advanced Financial Management
	P22CO16
	6
	5
	3
	25
	75
	100

	
	CC 17: Retail Management
	P22CO17
	6
	5
	3
	25
	75
	100

	
	ECE 18E: International Business
	P22CO18E
	6
	4
	3
	25
	75
	100

	
	CC 19: Project Work (Viva-Voce 25 Marks)
	P22CO19P
	12
	5
	3
	25
	75
	100

	
	TOTAL
	
	30
	19
	
	
	
	500


Industrial Visit
CC - Core Course
EC - Elective Course
Course Pattern

The Postgraduate degree course consists of five vital components. They are as follows:
I - Core Courses: (Theory, Practical, Self-paced Learning, Inter-disciplinary

     Core, Core, Comprehensive Examination, Project work)

II - Core Electives

Course Code Fixation
The following code system (06 characters) is adopted for Postgraduate courses:

Example P22CO1  
	PG Code
	Year of Revision
	Department
	Running no. in that part

	P
	22
	CO
	xx

	PG
	2022
	Commerce
	1


A - Denotes for Allied Course

E - Denoted for Electives

Question Paper Pattern

The general pattern of the question paper (theory) for end semester examinations shall be followed as given below.

	Part A
	Twenty Multiple Choice Questions (No choice)
Four Questions from each Unit
	10 x 2 = 20 marks

	Part B
	Five Questions (EITHER-OR-type)
One Question from each Unit
	5 x 5 = 25 marks

	Part C
	Three Questions out of five
One Question from each unit
	 3 x 10 = 30 marks


Evaluation

The performance of a student in each course is evaluated in terms of percentage of marks with a provision for conversion to grade points. Evaluation for each course shall be done by a continuous internal assessment by the concerned Course Teacher as well as by an end semester examination and will be consolidated at the end of the course. The components for continuous internal assessment are: 

	Components
	 Under Graduate
	Post Graduate
	M.Phil

	Assignments
	3 x 2 Marks = 06 Marks
	3 x 2 Marks = 06 Marks
	5 x 2 Marks = 10 Marks

	CIA Test
	2 x 7 Marks = 14 Marks
	5 +7 Marks =12 Marks
	1 x10 Marks = 10 Marks

	Seminar
	------
	1x 2 Marks = 02 Marks
	1 x 05Marks = 05 Marks

	Teaching Practice
	------
	------
	10 Marks

	Attendance
	05 Marks
	05 Marks
	05 Marks

	Total
	25 Marks
	25 Marks
	40 Marks


Marks for attendance shall be awarded as below

	96 - 100% 
	 5 Marks

	91 - 95% 
	 4 Marks

	86 - 90% 
	 3 Marks

	81 - 85% 
	 2 Marks

	75 - 80% 
	 1 Marks

	Less than 75%
	 Withheld


The components for the Continuous Internal Assessment in the practical (for both UG & PG) are as follow:

Choice Based Credit System (CBCS)

Programmes of study under Choice Based Credit System (CBCS). The choice based credit system (an innovative instructional package enveloped to suit the needs of students to keep pace with the development in higher education and the quality assurance expected of it in the light of liberalization and globalization in higher education) was introduced in the Under graduate and Post graduate programmes during 2005-2006 as per the guidelines of Bharathidasan University, Tiruchirappalli.

As the college was conferred Autonomous status in 2010, a restructured syllabus was introduced under CBCS in all UG and PG programmes from the academic year 2010-2011 onwards.

Grading System

Conversion of Marks to Grade Points and Grades

	Range of Marks
	Grade
	Classification
	Grade Point

	90 - 100
	O
	Outstanding
	10

	75 - 89
	D
	Distinction
	9

	65 - 74
	A+
	Very Good
	8

	60 - 64
	A
	Good
	7

	50 - 59
	B
	Average
	6

	40 - 49#
	C
	Satisfactory
	5

	Below 40#
	U
	Re-appear
	0

	Below 50@
	U
	Re-appear
	0

	ABSENT
	-
	-
	-


Grade Point Average (GPA) = Σ (Credits x Grade Points) / Σ Credits (For each semester).
Cumulative Grade Point Average (GPA) = Σ (Credits x Grade Points) / Σ Credits (for all the semesters).
	CGPA
	Grade
	Classification of Final Result

	9.0 and above but below 10.0
	O
	First Class - Exemplary

	7.5 and above but below 9.0
	D
	First Class with Distinction

	6.5 and above but below 7.5
	A+
	First Class

	6.0 and above but below 6.5
	A
	First Class

	5.0 and above but below 6.0
	B
	Second Class

	4.0 and above but below 5.0#
	C
	Third Class

	0.0 and above but below 4.0#
	U
	Re-appear

	0.0 and above but below 5.0@
	U
	Re-appear


Credits: The term ‘Credit’ refers to the weightage given to a course, usually in relation to the instructional hours and content of the course assigned to it. The total minimum credits, required for completing a UG Programme is 120 and PG programme is 90. The details of credits for individual components and individual courses shall be obtained from the course structure of the syllabus book provided to the students.

Ranking System: Two rank certificates shall be issued for every Programme under Autonomous Stream. The Bharathidasan University, Tiruchirappalli, conducts University Rank Examination (URE) for the toppers in every programme.

First rank-holders of all autonomous colleges and top 20 Rank holders of non-autonomous colleges (having passed the examinations in the first appearance within the prescribed duration of the programme; absence from an exam shall not be taken is an attempt) are required to take the examination.

The question papers of the examination comprise of objective type questions covering the core courses in each of the programme. The top scorers of University Rank Examination shall be declared as University Rank holders, irrespective of grades in their end-semester Autonomous examinations.

PROGRAMME OUTCOME (POs)

PO1:
Demonstrate understanding of contextual knowledge to assess administration, commerce, economic, literary and social science solidarity for professional practice.

PO2: 
Develop logical reasoning procedures with innovative correspondence, diversion and undertaking for sustainable development.

PO3: 
Function proficiently, prioritize regular enthusiasm and perform adequately in multidisciplinary settings.

PO4: 
Compile information, create methodologies to manage projects and propagate cordial practices.

PO5:
Adapt to self roused coordinated learning to circumstances rising in work spot and life.

PROGRAMME SPECIFIC OUTCOME (PSOs)

PSO 1:
To nurture students with the knowledge and skill so as to make the students more competitive for employment and higher education.

PSO 2:
To provide add on certification programme which develops their skills to undertake entrepreneurship as a desirable and feasible career option.

PSO 3:
To build the necessary competencies and creativity and prepare them to undertake entrepreneurship as a desirable and feasible career option.

PSO 4:
To encompass the diverse knowledge of business and corporate laws and its applicability in business finance and audit.

PSO 5:
To satisfy educational entrance requirements of relevant professional bodies or to launch a career in professional accounting.

PSO6:
To develop a broad range of business skills and knowledge, development of general and specific capabilities to meet the current and future expectation of business, industries and economy at the national and global level.

To find out Correlation:

	Mean Score of COs         =   


	           Total values                                    

	
	Total No. of POs & PSOs


	Core Course 1: (CC 1)
	Semester - I

	MANAGERIAL ECONOMICS

	Course Code: P22CO1
	Hours per week: 6
	Credit: 5

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective
· To facilitate a clear understanding of the economic concepts and theory which have significant to managerial relevance.
Course Outcomes (COs)
After completing this course, the student will be able to: 
· CO1: Discuss on the theory of the firm to model business organizations.
· CO2: Use the demand estimation to forecast demand and supply trends. 
· CO3: Analyze the different stages of production.   
· CO4: Know price fixation theories and market structure.
· CO5: Summarize business and government related economics terms for enabling organizational coherence.
UNIT I:  Nature and Scope of Managerial Economics
                        
(18 hours)

Objective of a Firm: Economic Theory and Managerial Theory - Managerial Economist Role and Responsibilities* - Fundamental Economic Concepts Incremental Principle, Opportunity Cost# - Principle, Discounting Principle Equi-Marginal Principle.

UNIT II: Demand and Supply Analysis
(18 hours)

Individual and Market Demand Functions - Law of Demand - Determinants of Demand - Elasticity of Demand - Importance* - Price Elasticity - Income Elasticity and Cross Elasticity - Using Elasticity in Managerial Decisions. Theory of Consumer Surplus - Cardinal Utility Approach - Indifference Approach - Demand Forecasting Techniques#. Supply - Supply Schedule - Supply Curve - Law of Supply - Elasticity of Supply.
UNIT III: Production and Cost Theory




(18 hours)

Production Function - Production with One and Two Variable Inputs - Stages of Production* - Economies of Scale - Estimation of Production Function - Cost Theory and Estimation - Economic Value Analysis - Short and Long-run Cost# - Functions - Nature, Shape and Interrelationship - Law of Variable Proportions - Law of Returns to Scale.

UNIT IV: Price Determination and Market Structure 


(18 hours)

Price Determination under Different Market Conditions - Characteristics of Different Market Structures* - Price Determination and Firms Equilibrium in Short-run and Long-run under Perfect Competition, Monopolistic Competition, Oligopoly and Monopoly. Pricing Practices# - Methods of Price Determination in Practice - Pricing of Multiple Products - Price Discrimination - International Price Discrimination and Dumping - Transfer Pricing.

UNIT V: Business Cycle and National Income 
(18 hours)

Nature and Phases of a Business Cycle - Theories of Business Cycles# Psychological, Profit, Monetary, Innovation, Cobweb, Samuelson and Hicks Theories - National Income - Per Capita Income - Disposable Income - GAP - GDP - Inflation: Definition - Characteristics and Types - Inflation in Terms of Demand Pull and Cost Push Factors - Effects of Inflation*.

Extra Credit

# Case Study 


* Self Learning 
  Activities: 1. Quiz 2. Data Collection regarding GDP, NNP  3. Chart.


Text Book 
· Varsheny, R.L. & Maheshwari, K.L. (2021). Managerial Economics, Sultan Chand and Sons, New Delhi. 

Reference Books
· Sundharam, K.P.M & Sundharam, E.N. (2021). Business Economics, Sultan Chand & Sons, New Delhi.

· Appannaiah & Reddy (2020), Economics for Business, Himalaya Publishing, Mumbai.

· Petersen, H. Carig & W. Cris Lewis. (2017). Managerial Economics, Prentice Hall, Delhi,
· Maddala, G.S. & Miller, E. (2021). Microeconomics: Theory and Applications, McGraw-Hill. 

Online Resources: 

	Swayam 
Course
	· https://nptel.ac.in/courses/110/101/110101005/
· https://onlinecourses.swayam2.ac.in/imb19_mg16/preview 

	E-Content
	· https://www.slideshare.net/123ps/managerial-economics-ppt
· https://www.slideserve.com/opa/managerial-economics

	Other online resources 
	· http://sucommerce.org/download/sem1/Managerial%20Economics%20.pdf
· https://www.tutorialspoint.com/managerial_economics/managerial_economics_tutorial.pdf
· http://www.ddegjust.ac.in/studymaterial/bba/bba-103.pdf
· https://cablogindia.com/business-economics-notes-for-ca-foundation/


Relationship Matrix for COs, POs and PSOs  
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	1
	1
	1
	--
	--
	1
	1
	--
	--
	--

	CO2
	2
	2
	2
	--
	--
	1
	2
	2
	
	2

	CO3
	2
	--
	2
	2
	--
	--
	--
	--
	2
	--

	CO4
	2
	2
	2
	2
	--
	--
	2
	2
	2
	2

	CO5
	1
	3
	3
	3
	--
	1
	1
	--
	3
	--

	AVG
	1.6
	1.6
	2
	1.4
	
	.6
	1.2
	.8
	1.4
	.8


Notes: 1-Slight (Low) 2- Moderate (Medium) 3- Substantial (High), “--“ Indicates there is no correlation
	Core Course 2: (CC 2)
	Semester - I

	SERVICES MARKETING

	Course Code: P22CO2
	Hours per week: 6
	Credit: 5

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective
· To introduce students to the basics of services marketing and the nuances of services marketing across different sectors.

Course Outcomes (COs)
After completing this course, the student will be able to

· CO1: Understanding the basic concepts in marketing of service.

· CO2: Know service design and service delivery system. 
· CO3: Expose on the different service product related planning and life cycle.  
· CO4: Understanding of Servicescape model.
· CO5: Ability to analyze marketing of services offered by the providers.
UNIT I: Introduction to Services Marketing
                                               (18hours)

Services Marketing: Characteristics of Services - Components of Service - Growth of Services Marketing* - Classification of Services - Distinction between Products and Services.

UNIT II: Service Design                                                                          
        (18 hours)

Service Design: Guiding Principles of Service Design - Factors Influencing Service Design* - Service Delivery System# - Decision of Service Process Planning - Bench Marking - Types.

UNIT III: Concepts of Service Product   




        (18 hours)

Service Product: Concepts of Service Product - Elements - New Service Planning and Development* - Service Life Cycle# - Strategies during SLC - 7P’s.

UNIT IV: Servicescape 






        (18 hours)

Servicescape - Parts - Role, Types and Environmental Dimensions of Services cape - Essential Evidence* Peripheral Evidence - Guidelines for Physical Evidence Strategy. Healthcare - Transportation# and Education.

UNIT V: Marketing of Banking, Insurance and Hospitality  

        (18 hours)

Bank Marketing - Insurance Marketing* - Professional and Counseling Services - Marketing of Communication Services - Marketing of Hospital, Education, Hospitality and Tourism#.

Extra Credit:

# Case Study 


* Self Learning 

 Activities: 1. Role Play 2. A Product Life Cycle Model 3. Debate

Text Book
· Vasanthi Venugopal & Raghu, V.N. (2021). Services Marketing, Himalaya Publishing House, Mumbai.
Reference Books
· Jha, S.M, (2020). Services Marketing, S.Chand & Co., New Delhi. 
· Balaji, B. (2018). Services Marketing and Management, S.Chand & Co., New Delhi. 
· Srinivasan. R, (2019). Services Marketing: The Indian Context, PHI Learning Private Ltd, New Delhi.
· Valerie Zeithaml & Mary Jo Bitner. (2020). Services Marketing, McGraw Hill. 
· Christopher, H. Lovelock. (2019). Services Marketing: People, Technology, Pearson Education, Asia. 
Online Resources: 

	Swayam Course
	· https://onlinecourses.swayam2.ac.in/cec19_mg38/preview
· https://nptel.ac.in/courses/110/105/110105038/

	E-Content
	· https://www.slideshare.net/123ps/managerial-economics-ppt
· https://www.slideserve.com/opa/managerial-economics
· https://www.slideshare.net/rijalcpr/introduction-to-service-marketing
· https://www.slideshare.net/searchanandu/services-marketing-34795142

	Other online resources 
	· http://www.crectirupati.com/sites/default/files/lecture_notes/SERVICE%20MARKETING.pdf
· https://www.eventige.com/blog/full-service-marketing-agencies
· https://www.businessmanagementideas.com/marketing/servicescape/servicescape-meaning-types-behaviours-roles-approaches-service-marketing/17673


Relationship Matrix for COs, POs and PSOs  
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	1
	1
	1
	--
	--
	1
	1
	--
	--
	--

	CO2
	2
	2
	2
	--
	--
	1
	2
	2
	--
	2

	CO3
	2
	--
	2
	2
	--
	--
	--
	--
	2
	--

	CO4
	2
	3
	3
	3
	--
	--
	--
	--
	3
	--

	CO5
	2
	3
	3
	3
	--
	--
	--
	--
	3
	--

	AVG
	1.8
	1.8
	2.2
	1.6
	
	4
	.6
	.4
	1.6
	.4


Notes :1-Slight (Low) 2 - Moderate (Medium) 3- Substantial (High), “--“ Indicates there is no correlation

	Core Course 3: (CC 3)
	Semester - I

	INTERNATIONAL HUMAN RESOURCE MANAGEMENT

	Course Code: P22CO3
	Hours per week: 6
	Credit: 5

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective
· To understand role of HRM in meeting challenges of changing international business environment. 
Course Outcomes (COs)

After completing this course, the student will be able to: 
· CO1: Understand the concept and significance of IHRM
· CO2: Know the process of recruitment and training and development practices for international organizations.                  
· CO3: Analyze the performance and compensation management in international organizations.

· CO4: Evaluate the role of industrial relations and role of trade unions for international organizations.  

· CO5: Understand international strategic HRM practices.

UNIT - I: Introduction to IHRM 





     (18 Hours)

International Human Resource Management (IHRM) - Concept - Domestic Vs. IHRM*. Organisational Structure - Nature, Approaches and Steps in Designing Organisational Structure - Organisational Learning. International HR Planning - Division of Labour - Types of International Human Resources - Issues in Supply of Human Resources#- HR Audit-HR Accounting
UNIT - II: Recruitment, Selection and Training & Development 
     (18 Hours)

Recruitment - Sources at Macro and Micro Level - Techniques. Selection - Expatriate System - Selection Techniques#. Training and Development - Need* - Areas of Global Training.
UNIT - III: Performance Management & Compensation Management      (18 Hours)

Performance Management - Challenges - Areas of Appraisal - Organisational Role Expectations - Appraisal System - Problems - Measurement of Effective Appraisal System. Compensation Management - Complexities - Objectives - Components - Factors Affecting International Compensation - Approaches.  

UNIT - IV: International Industrial Relations



     (18 Hours)

International Industrial Relations - Trade Unions - Collective Negations# - Industrial Conflicts - Quality Circles and Participative Management - Shifts in IHRM and Industrial Relations.  

UNIT - V: International Strategic Human Resource Management  
     (18 Hours)

International Strategic Human Resource Management - Peculiarities - Value Creation* - Global Strategic Management Process - MNC’s Business and HRM Strategies# - Collaborative Strategies.     

Extra Credit:

# Case Study 


* Self Learning 

 Activities   1. Quiz   2. Group Discussion  
Text Book
· Subba Rao, P. (2021). International Human Resource Management and Industrial Relations. Himalaya Publishing House, Mumbai. 

Reference Books
· Aswathappa, K. & Sadhna Dash. (2021). International Human Resource Management. Tata McGraw Hill Publishing Co. Ltd., New Delhi. 

· Rao, P.L. (2013). International Human Resource Management. Excel Books, New Delhi.  

· Gupta, S.C. (2013). International Human Resource Management. Macmillan Publishers India, New Delhi.  

Online Resources: 

	Swayam Course
	· https://onlinecourses.swayam2.ac.in/cec21_mg06/preview

	E-Content
	· https://ddceutkal.ac.in/Syllabus/IHRM_BOOK.pdf 

· https://www.youtube.com/watch?v=Woldrw6v1fc 
· https://www.youtube.com/watch?v=1-_ROe8FR5w

	Other online resources 
	· https://www.ukessays.com/essays/management/definition-of-international-human-resource-management-management-essay.php 


Relationship Matrix for COs, POs and PSOs  
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes


	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	1
	1
	1
	--
	--
	1
	1
	--
	--
	--

	CO2
	2
	2
	2
	2
	--
	--
	2
	2
	2
	2

	CO3
	2
	3
	3
	3
	--
	--
	--
	--
	3
	--

	CO4
	--
	3
	3
	3
	--
	--
	--
	--
	3
	--

	CO5
	2
	3
	3
	3
	--
	--
	--
	--
	3
	--

	AVG
	1.4
	2.4
	2.4
	2.2
	
	.2
	.6
	.4
	2.2
	2


Notes :1-Slight (Low), 2- Moderate (Medium), 3- Substantial (High), “--“ Indicates there is no correlation

	Core Course 4: (CC 4)
	Semester - I

	ADVANCED COST AND MANAGEMENT ACCOUNTING

	Course Code: P22CO4
	Hours per week: 6
	Credit: 5

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective

· To enable the students to aware of various aspects of cost, cost classification and also decision-making skills in terms of cost benefit and profit.
Course Outcomes (COs)

After completing this course, the student will be able to:
· CO1: Enable students, to acquire an understanding of the costing concept and methods

· CO2: Analyze the process and contract costing.

· CO3: Evaluate standard costing and ABC costing.  

· CO4: Expose marginal costing and its application.  
· CO5: Know the different type of budgets.

UNIT-I: Costing, Costing Standard & Cost Sheet


(18 hours)

Cost Accounts - Nature - Significance - Scope - Objectives - Functions - Limitations - Installation of Costing System - Elements of Cost - Cost Centre and Profit Centre - Indian Cost Accounting Standard:  CAS 1- CAS 5. Preparation of Cost Sheet - Tender of Quotations.

UNIT-II: Process Costing & Contract Costing



(18 hours)

Methods of Costing - Process Costing, Abnormal, Normal Loss and Gain Treatment of Equivalent Production - Inter Process Profit# - Joint and By-product Costing. Contract Costing - Preparation of Contract Account, Cost Plus Contract and Escalation Clause.

UNIT-III:  Standard Costing and ABC Costing



(18 hours)

Standard Costing - Importance - Types: Material Variance, Labour Variance, and Overhead Variance Only - Interpretation of Variance*. Activity Based Costing (ABC) - Concept - Characteristics - Benefits - Just in Time Costing (JIT) (Theory Only). 
UNIT- IV: Marginal Costing and its Application


(18 hours)

CVP Analysis and Decision Making# - Managerial Applications:  Make or Buy Decision - Alternative Methods of Production - Buy or Lease Decision - Shut Down or Continue - Repair or Replace - Accepting Bulk Orders for Idle Capacity Utilization - Pricing under Different Situations - Suitable Product Mix and Key Factor.

UNIT - V: Budgetary Control





(18 hours)

Budgetary Control Nature - Objectives - Essentials - Budgeting Vs. Forecasting - Classification of Budgets* - Operation, Financial and Zero-base Budgeting. Preparation of Budgets: Production Budget, Sales Budget, Fixed & Flexible Budgets, Cash Budget and Master Budgets.
Extra Credit:

# Case Study 


* Self Learning 

   Activities: 1. Quiz 2. Data Collection in Labour Cost 3. Inventory Process in Stores (Local Stores Visit)

Text Book
· Shashi K. Gupta & R.K. Sharma. (2022). Management Accenting. Kalyani Publications, New Delhi.  

Reference Books 
· Jain, S.P., & Narang, K.L., (2022). Cost Accounting, Kalyani Publishers, New Delhi. 

· Arora, M.N. (2021). Cost and Management Accounting, Vikas Publishing House, Noida.   

· Ravi M Kishore. (2020). Advanced Management Accounting, Taxman Publications, New Delhi. 
· Ramachandran, R., & Srinivasan, R. (2019). Cost Accounting, Sriram Publications, Trichy. 
Marks Scheme

	Section A
(20*1=20 Marks)
	Section B
(5*5= 25 Marks)
	Section C
(3*10=30Marks)

	Questions 1 to 20 Multiple Choice Questions
	21a) Theory   21 b) Problem

22a) Theory   22b) Problem

23a) Problem 23b) Theory 
24a) Problem 24 b) Problem

25 a)Problem  25b) Problem
	Questions 26 to 30 

Problems only


Online Resources: 

	Swayam Course
	· https://onlinecourses.swayam2.ac.in/imb20_mg31/preview  
· https://onlinecourses.nptel.ac.in/noc20_mg53/preview 

	E-Content
	· https://www.youtube.com/watch?v=aJZW6x9lWFA
· https://www.youtube.com/watch?v=N_jBo8yDLyc
· https://www.youtube.com/watch?v=pGymzuGAkJ8&ab_channel=CA.NareshAggarwal
· https://www.slideshare.net/MohitSinghal19/cost-overhead
· https://www.slideshare.net/ajitmmu/labour-cost-control
· https://www.slideshare.net/faizchhipa/labour-cost-43232353

	Other online resources 
	· http://sdeuoc.ac.in/?q=content/mcom-study-material
· http://mdu.ac.in/UpFiles/UpPdfFiles/2020/Jan/Advanced%20Cost%20Accounting-Final.pdf
· https://www.icsi.edu/media/webmodules/publications/FULL_BOOK_PP-CMA-2017-JULY_4.pdf
· https://icmai.in/upload/Students/Syllabus2016/Inter/Paper-8-New.pdf


Relationship Matrix for COs, POs and PSOs   
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	1
	1
	1
	--
	--
	1
	1
	--
	--
	--

	CO2
	2
	--
	2
	2
	--
	--
	--
	--
	2
	2

	CO3
	2
	3
	3
	3
	--
	--
	--
	--
	3
	--

	CO4
	2
	--
	2
	2
	--
	--
	--
	--
	2
	--

	CO5
	2
	3
	3
	3
	--
	--
	--
	--
	3
	2

	AVG
	1.8
	1.6
	2.2
	2
	--
	.2
	.2
	--
	2
	.4


Notes :1-Slight (Low)  2- Moderate (Medium) 3- Substantial (High) “--“ Indicates there is no correlation

	Elective Course 1E: (EC 1E)
	Semester - I

	LOGISTICS AND SUPPLY CHAIN MANAGEMENT

	Course Code: P22CO5E
	Hours per week: 6
	Credit: 4

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective

· To impart the knowledge on significance of logistics and supply chain in business 

Course Outcomes (COs)

After completing this course, the student will be able to

· CO1: Understand the fundamental concepts of logistics and SCM.

· CO2:. Familiar with designing the supply chain network.

· CO3: Planning and implementation of supply chain 

· CO4: Develop an understanding of supply chain organisation.
· CO5: Evaluation of supply chain performance 

UNIT I: Introduction to Logistic of Business  



       (18 hours)

Logistics Management - Types of Logistics - Need - Logistical Activities - Objectives. Supply Chain Management (SCM) - Evolution - Importance - Decision Phases - Process - Nature and Scope - Models - Focus Areas in SCM* - Role of Logistics in SCM.

UNIT - II: Designing the Supply Chain Network


        (18 hours) 

Designing Supply Chain Network - Importance - Network Decision Process - Network Planning - Network Design Decisions - Design of Channel of Distribution - Physical Distribution Management#.    

UNIT - III: Supply Chain Planning and Implementation

        (18 hours) 

Supply Chain Planning and Implementation - Elements and Strategies of Aggregate Planning - Planning Supply and Demand in a Supply Chain - Planning and Managing Inventories in a Supply Chain - Order Processing and Information Systems#. 

UNIT - IV: Supply Chain Organisation




        (18 hours) 

Supply Chain Organisation - Structure - Importance* - Organisational Development - Organisational Structure in Integrated Logistics - Supply Chain Control. Purchasing and Supply Chain Decisions - Role - Supply Chain Scheduling - Sourcing Decisions and Strategies.

UNIT - V: Supply Chain Performance Measurement

   
        (18 hours)

Supply Chain Performance Measurement - Dimensions - Types - Developing a Measurement and Evaluation System. Current Issues in Supply Chain Management - Benchmarking - Reengineering# - Virtual Supply Chain* - Lean Supply Chains - Green Supply Chain.  

Extra Credit:

# Case Study 


* Self Learning 

   Activities: 1. Quiz 2. Forms Collection 3. Parcel Booking
Textbook

· Shridhara Bhat, K. (2021). Logistics and Supply Chain Management, Himalaya Publishing House Private Ltd., Mumbai. 

Reference Books 

· Agrawal, K. (2020). Logistics and Supply Chain Management, Macmillion Publishers, New Delhi.
· Raghuram, G., & Rangaraj, N. (2021). Logistics and Supply Chain Management, Macmillion Publishers, New Delhi. 
· Anurag Saxena. (2020). Logistics and Supply Chain Management, Jaico Publishing House, Mumbai.  
· David B. Grant & Chee Yew Wong. (2020). Sustainable Logistics and Supply Chain Management, Kogan Page, U.K.
Online Resources: 

	Swayam Course
	· https://onlinecourses.swayam2.ac.in/cec20_mg11/preview

	E-Content
	· https://www.slideshare.net/Tanel/logistics-and-supply-chain-managementoverview
· https://www.slideshare.net/SlideTeam1/supply-chain-management-and-logistics-powerpoint-presentation-slides
· https://www.youtube.com/watch?v=c9HfNg4a_Og&ab_channel=Oracle
· https://www.youtube.com/watch?v=A98X_bvX2QA&ab_channel=tutor2u

	Other online resources 
	· http://dspace.vnbrims.org:13000/xmlui/bitstream/handle/123456789/4493/Sustainable%20Logistics%20and%20Supply%20Chain%20Management.pdf?sequence=1&isAllowed=y 
· https://www.supplychainopz.com/2012/04/what-is-logistics-and-supply-chain-management.html
· https://artelogic.net/blog/the-role-of-logistics-in-a-supply-chain-management
· https://www.vskills.in/certification/tutorial/transportation-functionality-and-principles/


Relationship Matrix for COs, POs and PSOs  
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	1
	1
	1
	--
	--
	1
	1
	--
	--
	--

	CO2
	2
	2
	2
	--
	--
	--
	2
	2
	--
	2

	CO3
	2
	3
	3
	3
	--
	--
	--
	--
	3
	--

	CO4
	--
	3
	3
	3
	3
	--
	--
	--
	3
	3

	CO5
	--
	3
	3
	3
	--
	--
	--
	--
	3
	--

	AVG
	1
	2.4
	2.4
	1.8
	.6
	.2
	.6
	.4
	1.8
	1


Notes :1-Slight (Low) 2- Moderate (Medium) 3- Substantial (High) “--“ Indicates there is no correlation

	Core Course 6: (CC 6)
	Semester - II

	QUANTITATIVE TECHNIQUES

	Course Code: P22CO6
	Hours per week: 6
	Credit: 5

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective

· To equip the students with knowledge of practical application of quantitative techniques for analysis and research.

Course Outcomes (COs)

After completing this course, the student will be able to

· CO1: Understanding quantitative techniques for solving business problems pertaining to different functional areas of an organization.

· CO2: Apply probability theory for business decision making

· CO3: Ability to analyze linear programming, inventory. 
· CO4: Formulate transportation and assignment problems.

· CO5: Find network analysis problem and game theory.
UNIT I: Quantitative Techniques Introduction                                                (18 hours)

Quantitative Techniques - Meaning - Application of Quantitative Techniques in Business and Industry - Uses and Limitations of Quantitative Techniques*- Correlation Analysis - Karl Pearson Concept - Partial and Multiple Correlation -Regression Analysis - Partial Regression and Multiple Regression#.

UNIT II: Probability                                                                                                (18 hours)

Probability - Mathematical Expectation - Addition Theorem - Multiplication Theorem - Odds in Favour and Against an Event# - Bayes Theorem. Theoretical Distribution - Binomial, Poisson and Normal Distribution. 
UNIT III: Linear Programming 





        (18 hours)

Linear Programming - Requirements* - Assumptions of LPP - Applications of LPP - Formulations of LPP - Solution to LPP - Graphic Method - Simplex Method (Simple Problems only)
UNIT IV: Transportation and assignment problems                                        (18 hours)

Transportation Problems - Initial Basic Feasible Solution - Optimal Solution. Assignment Problems - Hungarian Method - Minimization Problems and Maximization Problems. Traveller Salesman Problem*

UNIT V: PERT-CPM                                                                                               (18 hours)

CPM - Network Analysis - Total Duration - Total Float, Free Float, Independent Float. PERT - Variance - Expected Time. Project Expected Time#.  Game Theory- Saddle Point - Law of Dominance.

Extra Credit:

# Case Study 


* Self Learning 

  Activities 1. Quiz  2. Data Collection and interpretate.

Text Books

· Gupta, S.P. (2021). Statistical Methods, Sultan Chand and Sons, New Delhi.

· Kanti Swarup, P.K. Gupta, & Man Mohan (2021). Operations Research, Sultan Chand & Sons, New Delhi.

Reference Books

· Srivatasava, U.S. (2012). Quantitative Techniques for Managerial Decision Making. Wiley Eastern.

· Natarajan, A.M., Balasubramanie, P. & Tamilarasi, A. (2018). Operations Research, Pearson-Prentice Hall. 
· Kothari, C.R. (2016). Quantitative Techniques, Vikas Publishing House, Noida. 
Marks Scheme

	Section A
(20*1=20 Marks)
	Section B
(5*5= 25 Marks)
	Section C
(3*10=30Marks)

	Questions 1 to 20

Multiple Choice Questions only


	21a) Theory 21b) Problem

22a) Problem 22b) Problem

23a) Problem 23b) Problem

24a) Problem 24 b) Problem

25 a) Theory 25b) Problem
	Questions 26 to 30

Problems only




Online Resources: 

	Swayam Course
	· https://onlinecourses.swayam2.ac.in/cec20_mg18/preview 

	E-Content
	· http://www.joydivisionman.com/vita/MBAv1.pdf 
· https://www.youtube.com/watch?v=HOyyJm338J0  
· https://www.youtube.com/watch?v=d_8FiEd-4Ak 

	Other online resources 
	· https://www.toppers4u.com/2021/01/quantitative-techniques-application.html 
· http://sdeuoc.ac.in/sites/default/files/sde_videos/QT.pdf  
· http://www.laits.utexas.edu/~mbs31415/qmnotesF03.pdf 


Relationship Matrix for COs, POs and PSOs   
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes


	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	1
	1
	1
	--
	--
	1
	1
	--
	--
	--

	CO2
	2
	2
	2
	--
	--
	1
	2
	2
	--
	2

	CO3
	2
	3
	3
	3
	--
	--
	2
	2
	2
	2

	CO4
	2
	3
	3
	3
	--
	--
	--
	--
	3
	--

	CO5
	2
	3
	3
	3
	3
	--
	--
	--
	3
	3

	AVG
	1.8
	2.4
	2.2
	1.6
	.6
	.4
	1
	.8
	1.6
	1.4


Notes :1-Slight (Low) 2- Moderate (Medium) 3- Substantial (High) “--“ Indicates there is no correlation

	Core Course 7: (CC 7)
	Semester - II

	STRATEGIC MANAGEMENT

	Course Code: P22CO7
	Hours per week: 6
	Credit: 5

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objectives

· The subject provides an insight on the strategy adopted by the companies in response to environmental change. 
Course Outcomes (COs)

After completing this course, the student will be able to:
· CO1: Understand the concept and significance of strategies

· CO2: Discuss the need of vision, mission, objectives and functions 

· CO3: Analyze the Macro environmental factors and Forces driving industry factors.

· CO4: Evaluate strategic analysis at corporate level. 

· CO5: Determine strategy implementation, control and evaluation.

UNIT 1: Concept of Strategic Management                                                       (18 hours)
Strategic Management - Concept - Evolution - Scope - Dimensions of Strategic Decisions - Modes and Approaches to Strategic Decision Making - Concept and Levels of Strategy - Characteristics of Strategic Management - Decisions at Different Levels - Benefits and Risks of Strategic Management* - Components of Strategic Management Process.

UNIT II: Management Objectives and Goals                                                   (18 hours)

Vision - Mission - Meaning, Need and Characteristics - Objectives - Role - Qualities of Long-term Objectives - Goals - Differences between Objectives and Goals* - Objective Formulation - Balanced Score Card Approach - Critical Success Factors and Objectives - Developing Company Profile - Functional Approach#.

UNIT III: Concept of Environment                                                                     (18 hours)

Surveying the Environment - Concept of Environment - Characteristics - Macro Environmental Factors - Environmental Factors Specific to Business* -Meanings of Core Competencies, Strategic and Competitive Advantage - Industry Analysis - Forces Driving Industry Competition#.

UNIT IV: Corporate Strategies                                                                             (18 hours)
Strategic Analysis at Corporate Level - BCG Growth - Share Matrix - Grand Strategy Selection at Business Level - SWOC Analysis# - Grand Strategy Selection Matrix - Types of Corporate Strategies* - Growth, Stability, Retrenchment and their Sub-classification.

UNIT V: Structure and Strategy                                                                           (18 hours)

Strategy Implementation - Structural Implementation - Structural Considerations - Structure and Strategy - Strategic Leadership - Task* and Styles -TQM# - Ingredients - Strategic Control - Types - Process of Evaluation.

Extra Credit:

# Case Study 


* Self Learning 

   Activities: 1. Vision, Mission of an Industry 2. State the success factor of an organization
Text Book

· Sontakki, C.N., Neeti Gupta & Anuj Gupta (2021). Strategic Management, Kalyani Publication, New Delhi. 
Reference Books
· John A Pearce & Richard B. Robinson (2017). Strategic Management, Strategy Formulation and Implementation. AITBS Publishers & Distributors, New Delhi.
· David Hunger, J., & Thomas Wheelen, L. (2019). Strategic Management AWL Addision, Wesley International Student Edition. 

· Azhar Kazmi. (2020). Strategic Management and Business Policy, Tata Mcgraw Hill Publishers Co, New Delhi,

· Amason, A.C. (2011). Strategic Management: From Theory to Practice, Routledge, New York.

Online Resources: 

	Swayam Course
	· https://onlinecourses.swayam2.ac.in/imb19_mg08/preview 
· https://nptel.ac.in/courses/110108047 

	E-Content
	· https://www.kau.edu.sa/Files/0057862/Subjects/Strategic%20Management%20Book.pdf

	Other online resources 
	· https://mdu.ac.in/UpFiles/UpPdfFiles/2020/Jan/strategic_mgmt.pdf 

· https://old.mu.ac.in/wp-content/uploads/2014/04/Introduction-to-Strategic-Management-book.pdf 
· https://www.slideshare.net/KiruthikaRuthi/strategic-management-full-notes 


Relationship Matrix for COs, POs and PSOs  
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes


	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	1
	1
	1
	--
	--
	1
	1
	--
	--
	--

	CO2
	2
	2
	2
	2
	--
	1
	2
	2
	2
	2

	CO3
	2
	2
	2
	2
	--
	1
	2
	2
	2
	2

	CO4
	-
	3
	3
	3
	--
	--
	--
	--
	3
	--

	CO5
	--
	3
	3
	3
	3
	--
	--
	--
	--
	3

	AVG
	1
	2.2
	2.2
	2
	.6
	.6
	1
	.8
	1.4
	1.4


Notes :1-Slight (Low)  2- Moderate (Medium) 3- Substantial (High) “ “ Indicates there is no correlation

	Core Course 8: (CC 8)
	Semester - II

	CORPORATE GOVERNANCE AND BUSINESS ETHICS

	Course Code: P22CO8
	Hours per week: 6
	Credit: 5

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective

· To give an exposure to corporate governance practices in India.

Course Outcomes (COs)

After completing this course, the student will be able to

· CO1: Relate the basic concepts of corporate governance and its relevant theories.

· CO2: Understand on role of stakeholders in corporate governance. 

· CO3: Outline the role of board of directors and auditors 

· CO4: Discuss the regulations relating to corporate governance
· CO5: Infer role of business ethics in corporate governance.

UNIT - I: Corporate Governance Mechanism



      (18 Hours) 

Corporate Governance - Definitions - Requirements - Historical Perspective - Issues - Need - Importance - Benefits - Theories of Corporate Governance - Agency, Stewardship, Stakeholder and Sociological Theory. Corporate Governance Mechanism - Models: Anglo-American, German, Japanese and Indian Model - Code of Conduct for Good Corporate Governance. 

UNIT - II: Corporate Governance and Stakeholders 


       (18 Hours) 

Corporate Governance and Stakeholders - Rights and Privileges of Shareholders - Investors’ Protection and Corporate Governance - Corporate Governance and Employees, Customers, Institutional Investors, Creditors, Community and Government.    

UNIT - III: Board of Directors and Corporate Governance 

       (18 Hours) 

Board of Directors and Corporate Governance - Role of the Board - Functions of Board for better Corporate Governance - Family-owned Business and Corporate Governance. Auditors and Corporate Governance - Role, Duties and Responsibilities of Audit Committee - Corporate Governance and Internal Auditors. 

UNIT - IV: SEBI and Corporate Governance 



      (18 Hours) 

SEBI and Corporate Governance - Primary and Secondary Market Reforms. Government and Corporate Governance - Forms of Government Regulations - Role of Governments in Limiting Corporate Power - Public Vs. Corporate Governance. Corporate Governance in India - Need - Initiatives - Birla Committee Report - Pioneers in Good Governance Practices - Corporate Governance Rating – Recent Trends in Corporate Governance in India.  

UNIT - V: Business Ethics and Corporate Governance 


      (18 Hours) 

Business Ethics and Corporate Governance - Benefits of Managing Ethics in Workplace - Characteristics of Ethical Organisation - Recognising Ethical Organisations - Role of Ethics in Corporate Governance. Bank and Corporate Governance - Need - Corporate Governance and World Bank - Basel Committee Norms - Elements of Corporate Governance Practices - Corporate Governance in Indian Banks – Recommendations of Malhotra Committee and Ganguli Committee. 
Text Book
· Fernando, A.C. (2020). Corporate Governance. Pearson Education, New Delhi. 

Reference Books
· Sumeet Khurana. (2021). Corporate Governance. Dreamtech Press, New Delhi.  

· Gupta C.B. (2021). Governance, Ethics and Social Responsibility of Business. Sultan Chand & Sons, New Delhi. 

· Kesho Prasad. (2020). Corporate Governance. PHI Learning Private Limited, New Delhi. 

Online Resources: 

	Swayam Course
	https://www.classcentral.com/course/swayam-the-ethical-corporation-14328 
https://onlinecourses.nptel.ac.in/noc21_mg46/preview

	E-Content
	https://www.youtube.com/watch?v=ppz3wY5L3uE 
https://www.youtube.com/watch?v=7CMUfDZ0Kzk 

https://www.youtube.com/watch?v=QNYMsCpX7Rw

	Other online resources 
	https://hbr.org/2015/03/corporate-governance-2-0 
https://corporatefinanceinstitute.com/resources/knowledge/other/corporate-governance/ 


Relationship Matrix for COs, POs and PSOs   
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes


	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	1
	1
	1
	--
	--
	1
	1
	--
	--
	--

	CO2
	2
	2
	2
	--
	--
	1
	2
	2
	--
	2

	CO3
	2
	2
	2
	2
	--
	1
	2
	2
	2
	2

	CO4
	--
	3
	3
	3
	--
	--
	--
	--
	3
	--

	CO5
	--
	3
	3
	3
	3
	--
	--
	--
	3
	3

	AVG
	1
	2.2
	2.2
	1.6
	.6
	.6
	1
	.8
	1.6
	1.4


Notes :1-Slight (Low) 2- Moderate (Medium) 3- Substantial (High) “--“ Indicates there is no correlation

	Core Course 9: (CC 9)
	Semester - II

	DIRECT TAX

	Course Code: P22CO9
	Hours per week: 6
	Credit: 5

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective

· To know about new taxes, exemptions and deductions related to incomes.

Course Outcomes (COs)
After completing this course, the student will be able to

· CO1: Know about the procedures regarding basic rules and regulations and Residential status

· CO2: Update the new tax slabs regarding salaried employees

· CO3: Get the latest information about deductions for house property and business or professional incomes.

· CO4: Grasp the concept of capital gains, other sources of income, clubbing of incomes and set off carry forward losses. 

· CO5:  Assess tax liability of individuals and computation of total income.

UNIT I: Fundamental Procedures 




        
        (18 hours)

Income Tax Act 1961 - Basic Concepts: Income, Assessee, Previous Year and Assessment Year - Person* - Residential Status and Incidence of Tax Liability - Incomes Exempt from Tax.

UNIT II: Income from Salaries 





        (18 hours)

Salaries#: Chargeability - Meaning - Allowances - Perquisites - Valuation of Perquisites - Profit in Lieu of Salary - Provident Funds - Computation of Taxable Salary - Deductions - Relief U/s 89 (1). Deduction u/s 80C - 80GC and 80QQA, 80QQB and 80TTA.
UNIT III: Income from House Property and Business or Profession:
        (18 hours)

Income from House Property: Chargeability - Annual Value - Let-out House Property - Self Occupied House Property - Deductions. Income from Business or Profession: Chargeability - Income Taxable under Business or Profession#. 

UNIT IV: Income from Capital Gains, Other Sources & Set off & Carry Forward     (18 hours)

Capital Gains: Capital Asset - Transfer - Cost of Acquisition - Exemptions Income from Other Sources: Chargeability - Incomes Specifically Chargeable under the Head Clubbing of Income - Set Off any Carry Forward of Losses.  
UNIT V: Assessment of Individuals & Total Income                                     (18 hours)
Assessment of Individuals - Total Income - Tax Liability - Rebate u/c 87A - Tax Regime under Section 115BAC for Individual. Filling of Return - Forms - E-filling. Income Tax Assessment - Types*. Tax Deduction at Source - Tax Collected at Sources
Extra Credit:

# Case Study 


* Self Learning 

 Activities : 1.Collect Data: Compute tax under head of income

                     2. E. Return Filing 3. Group Discussion

Text Book


· Gaur, V.P., Narang, D.B., Puja Gaur., & Rajeev Puri, Income Tax Law and Practice, Kalyani Publishers, New Delhi.
Reference Books

· Vinod K. Singhania. Students guide to Income Tax Law and Practice, Taxmann Publishers. 

· Mehrotra, H.C. Income tax law and Accounts, Sahitya Bhawan Publications, Agra.
· Resddy. T.S. & Hariprasad Reddy, Y. Income Tax Law & Practice, Margham Publications, Chennai.
· Raj. K Agrawal. Hand Book on Income Tax, Bharat Law House, New Delhi.

Marks Scheme

	Section A
(1*20=20 Marks)
	Section B
(5*5= 25 Marks)
	Section C
(3*10=30Marks)

	Questions 1 to 20

Multiple Choice 
Questions only


	21a) Theory 21 b) Problem

22a) Problem 22b) Problem

23a) Problem 23b) Problem

24a) Problem 24 b) Problem

25 a) Problem 25b) Theory
	Questions 26 to 30

Problems only




Online Resources: 

	Swayam Course
	· https://onlinecourses.swayam2.ac.in/ugc19_hs27/preview

	E-Content
	· https://icmai.in/upload/Students/Syllabus2016/Inter/Paper-7-Aug.pdf
· https://www.youtube.com/watch?v=Qgt8I3Pqg-Q&ab_channel=CAdilipbadlani
· https://www.slideshare.net/ananndkankni/income-under-head-salaries
· https://www.youtube.com/watch?v=_2Tujn58IqA&ab_channel=CAdilipbadlani
· https://www.slideserve.com/verdad/income-from-business-profession-powerpoint-ppt-presentation
· https://www.youtube.com/watch?v=6bh9QvRZyFA&ab_channel=NitinGoel
· https://www.slideshare.net/123456789ASHU/introduction-to-income-tax

	Other online resources 
	· https://www.icsi.edu/media/webmodules/DIRECT_TAX_LAW_AND_PRACTICE_BOOK_04102019.pdf
· http://kamarajcollege.ac.in/Department/Commerce/III%20Year/005%20Major%20Elective%20I%20-%20Income%20Tax%20Law%20&%20Practice%20I%20-%20V%20Sem.pdf
· https://www.icai.org/post.html?post_id=15923


Relationship Matrix for COs, POs and PSOs   
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes


	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	1
	1
	1
	1
	--
	1
	1
	--
	--
	--

	CO2
	2
	2
	2
	--
	--
	1
	2
	2
	--
	2

	CO3
	--
	3
	3
	--
	--
	--
	--
	--
	5
	--

	CO4
	3
	3
	3
	3
	--
	--
	--
	--
	3
	--

	CO5
	1
	3
	3
	3
	3
	1
	2
	--
	3
	3

	AVG
	1.4
	2.4
	2.4
	1.4
	.6
	.6
	1
	.4
	2.2
	1


Notes :1-Slight (Low) 2- Moderate (Medium) 3 - Substantial (High), “--“ Indicates there is no correlation

	Elective Course 2E: (EC 2E)
	Semester - II

	SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT

	Course Code: P22CO10E
	Hours per week: 6
	Credit: 4

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective 

· To familiarize students with the different investment options available in India and foreign markets.

Course Outcomes (COs)

After completing this course, the student will be able to:
· CO1: Understand the process of investment and different process in the securities market.

· CO2: Familiar with primary market and stock exchanges.  
· CO3: Able to analyze past price movement of securities and predict future price movement

· CO4: Able to select best portfolio with help of different portfolio selection models

· CO5: Understand the depository system and future trading.

UNIT I: Introduction                                                                                              (18 hours)

Investment - Classification of Investment* - Investment Objectives - Investment Process - Distinction between Investment, Speculation and Gambling - Investment Alternatives - Risk - Types of Risk#.
UNIT II: New Issue Market                                                                                  (18 hours)

New Issue Market - Methods of Floating New Issues - Book Building*- Parties Involved in New Issues - Investor Protection in the Primary Market - Listing of Securities - Stock Exchanges - Functions - Trading Mechanism - Screen Based Trading - Rolling Settlement - SEBI and its Role in Primary Market and Secondary Market#.
UNIT III: Security Analysis                                                                                   (18 hours)


Security Analysis - Fundamental Analysis* and Technical Analysis - Dow Theory, Random Walk Theory - Efficient Market Hypothesis#.
UNIT IV: Portfolio Management Process                                                           (18 hours)

 Portfolio Management - Portfolio Management Process - Factors Contributing to Portfolio Management* - Principles of Portfolio Management - Markowitz Model - Sharpe’s Portfolio Model - Capital Asset Pricing Model. 
UNIT V: Depository System                                                                                  (18 hours)

Depository System - Depository - Depository Participants - Benefits of Depository System* - Functions of NSDL - Derivatives - Futures Trading - Index Futures - Stock Futures - Options - Meaning and Types.

Extra Credit:

# Case Study 


* Self Learning 

   Activities: 1. Discussion 2. Observation (Market Position in BSE & NSE)  

                      3. Group Discussion 

Text Book
· Preeti Singh. (2021). Investment Management: Security Analysis & Portfolio Management. Himalaya Publications, Mumbai. 

Reference Books
· Bhalla, V.K. (2020). Investment Management. Sultan Chand & Sons, New Delhi. 

· Rustagi, R.P. (2021). Investment Management: Theory and Practice. Sultan Chand & Sons, New Delhi. 

· Kevin, S. (2020). Security Analysis and Portfolio Management, PHI learning Pvt Ltd., New Delhi.

· Fischer, D.E. & Jordan, R.J., (2020). Security Analysis and Portfolio Management, Prentice Hall.
Online Resources 

	Swayam Course
	· https://onlinecourses.nptel.ac.in/noc21_mg99/preview 

	E-Content
	· https://www.slideshare.net/rameshwarpatel/security-analysis-and-portfolio-managment-2018352
· https://www.slideshare.net/ShreySao/security-analysis-and-portfolio-management-65678541
· https://www.youtube.com/watch?v=NIjucusocFw&ab_channel=DSIMS

	Other online resources 
	· http://ebooks.lpude.in/commerce/mcom/term_3/DCOM504_DMGT511_SECURITY_ANALYSIS_AND_PORTFOLIO_MANAGEMENT.pdf
· https://www.iare.ac.in/sites/default/files/lecture_notes/IARE_SAPM_Lecture_Notes.pdf 
· https://www.mgkvp.ac.in/Uploads/Lectures/47/403.pdf 


Relationship Matrix for COs, POs and PSOs   
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	1
	1
	1
	--
	--
	1
	1
	--
	--
	--

	CO2
	2
	2
	2
	--
	--
	1
	2
	2
	--
	2

	CO3
	2
	--
	2
	2
	--
	--
	--
	--
	2
	--

	CO4
	2
	2
	2
	--
	--
	--
	2
	2
	--
	2

	CO5
	--
	3
	3
	3
	--
	--
	--
	--
	3
	--

	AVG
	1.4
	1.6
	2
	1
	
	.4
	1
	.8
	1
	.8


Notes :1-Slight (Low) 2- Moderate (Medium) 3- Substantial (High) “--“ Indicates there is no correlation

	Core Course 11: (CC 11)
	Semester - III

	ADVANCED CORPORATE ACCOUNTING

	Course Code: P22CO11
	Hours per week: 6
	Credit: 5

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective

· To impart specialized knowledge of accounting for special events and preparation of final accounts of banks and insurance companies.

Course Outcomes (COs)

After completing this course, the student will be able to: 
· CO1: Develop in depth knowledge in Accounting Standards in India and company finial accounts. 
· CO2: Expose preparation of cash flow statements. 
· CO3: Understand and evaluate in amalgamation and reconstruction of a company.

· CO4: Know preparation of liquidator’s final statement and accounting for banking companies.  
· CO5: Familiar with preparation of accounts of insurance company.  
UNIT I: Accounting Standards and Company Final Accounts 

       (18 hours)

Generally Accepted Accounting Principles (GAAP) - Accounting Standards – Objectives – Need - Significance - AS10, AS 16, AS20 and AS26 - Company Final Accounts - Income Statement and Balance Sheet with Adjustments (New Format). 

UNIT II: Cash Flow Statements                                                          
        (18 hours)

Cash Flow Statement (AS3) - Classification of Cash Flows - Cash Flows from Operating Activities, Investing Activities, and Financing Activities - Treatment of Special Items - Preparation of Cash Flow Statement≠ - Uses and Significance of Cash Flow Statements - Limitations.

UNIT III: Amalgamation and Reconstruction                                          
        (18 hours)

Amalgamation (AS 14) - In the Case of Purchase and Merger Methods - External Reconstruction and Internal Reconstruction of Companies# - Capital Reduction Account.

UNIT IV:  Liquidation of Company and Banking Companies

        (18 hours)

Liquidation of Corporate Person: Initiation of Liquidation - Powers and Duties of Liquidator - Types of Liquidation* - Preparation of Liquidator Final Statement of Account. Banking Company Accounts - Rebate on Bills Discounted - Non-Performing Assets - Final Accounts of Banking Companies - Profit and Loss Account and Balance Sheet.
UNIT V: Accounts of Insurance 





      (18 hours)

Insurance Company# Accounts - Life insurance - Life Assurance Fund - Valuation Balance Sheet - Revenue Account - Fire Insurance - Preparing Revenue Account - Marine Insurance - Preparation of General P&L Account and Balance Sheet*. 
Extra Credit:

# Case Study 


* Self Learning 

Activities: 1. Data Collection 2. Report Collection

Text Book

· Jain, S.P., & Narang, K.L. (2022). Financial Accounting, Kalyani Publications, Ludhiana.

Reference Books 
Arulanandam, M.A., & Raman, K.S. (2020). Advanced Accountancy. Himalaya Publishing House, Mumbai
· Reddy, T.S., & Murthy, Y. (2021). Financial Accounting, Margham Publications, Chennai.

· Gupta, R.L., & Radhaswamy, M. (2021). Financial Accounting. Sultan Chand & Sons.

· Shukla, M.C., Grewal T.S., & Gupta, S.P. (2021). Advanced Accounts. S. Chand & Co., New Delhi.
. 
Marks Scheme


	Section A
(2*10=20 Marks
	Section B
(5*5= 25 Marks)
	Section C
(3*10=30Marks)

	Questions 1 to 20

Multiple choice Questions only
	21a) Theory  21 b) Problem

22a) Problem 22b) Problem

23a) Problem 23b) Problem

24a) Problem 24 b)Theory

25 a) Theory  25b) Problem
	Questions 26 to 30 

Problems only


Online Resources: 

	Swayam Course
	· https://odp.inflibnet.ac.in/index.php/module_details?course=corporate%20accounting&source=swayam&subsource=UGC 

	E-Content
	· https://www.youtube.com/watch?v=qXgxHiabEQM
· https://www.youtube.com/watch?v=A-9hEMcSvno
· https://www.slideshare.net/janehayden12/a-simple-introduction-about-a-holding-company
· https://www.slideshare.net/mcsharma1/accounting-for-share-capital-56771352

	Other online resources 
	· https://www.icsi.edu/media/webmodules/ILP_Study_with_TP.pdf 

· http://www.universityofcalicut.info/SDE/advanced_corporate_accounting_on13April2016.pdf
· http://kamarajcollege.ac.in/Department/Corporate/III%20Year/001%20Core%2013%20-%20Corporate%20Accounting%20I%20-%20V%20Sem.pdf
· http://www.universityofcalicut.info/syl/BComIIISem197.pdf
· https://icmai.in/upload/Students/Syllabus-2012/Study_Material_New/Inter-Paper12-Revised.pdf


Relationship Matrix for COs, POs and PSOs   
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	1
	1
	1
	--
	--
	1
	1
	--
	--
	--

	CO2
	2
	1
	2
	2
	--
	1
	1
	--
	4
	--

	CO3
	2
	1
	2
	2
	--
	1
	2
	2
	2
	5

	CO4
	1
	2
	2
	--
	3
	--
	1
	1
	1
	3

	CO5
	--
	3
	3
	3
	3
	--
	--
	--
	--
	3

	AVG
	2
	2.6
	2.6
	1.8
	.6
	1
	1.6
	1.2
	1.2
	1.4


Notes :1-Slight (Low) 2- Moderate (Medium) 3- Substantial (High), “ “ Indicates there is no correlation

	Core Course 12: (CC 12)
	Semester - III

	BUSINESS RESEARCH METHODS

	Course Code: P22CO12
	Hours per week: 6
	Credit: 5

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective

· To develop the skills to analyze critical situations with research findings

Course Outcomes (COs)

After completing this course, the student will be able to

· CO 1: Provide overview of research process and research design
· CO 2: Understand the basics of research problem & formulation of hypothesis
· CO 3: Explain sampling techniques and methods of data collection.  
· CO 4: Familiarise to work with various testing tools and SPSS. 
· CO 5: Enhance the students in designing research report

UNIT I: Research and Research Design                                                           (18 hours)
Research - Objectives - Research Approach - Significance of Research* - Types of Research, Experimental and Non-experimental Research - Research in Social Sciences - Research Design - Features of a Good Research Design - Research Methods Vs. Methodology - Research Process - Criteria of Good Research - Scientific Methods of Research.

UNIT II: Research Problem and Hypothesis



 (18 hours)

Research Problem# - Identifying the Research Problem - Sources of Problem - Formulation of Research Problem. Formulation of Hypothesis - Sources - Types - Procedure for Hypothesis Testing.  

UNIT III: Sampling and Data Collection 




(18 hours)

Sampling - Types - Type I and Type II Errors. Data Collection and Measurement: Sources of Primary and Secondary Data - Methods Data Collection - Questionnaire Construction# - Attitude Measurement and Nominal and Ordinal Scales - Scaling Technique. 

UNIT IV: Statistical Methods                                                                
(18 hours)

Small and Large Sample Tests: ‘t’ Test - Z Test - F Test - Chi-square Test - Analysis of Variance (Problem only). Introduction to SPSS - SPSS Data File: Opening of Data File in SPSS - Variable View - Data View - Data Entry - Compute Variables and Recode of Variables - Concept of ‘P’ Value.  
UNIT V: Interpretation of Data and Report Writing


(18 hours)

Interpretation of Data - Need - Techniques - Precautions. Report Writing - Steps in Report Writing - Formats of Reports - Types of Report - Precautions for Writing Research Report - Quality of a Good Research Report - Bibliography. 
Extra Credit:

# Case Study 


* Self Learning 

Activities: 1. Data Collection and Interpretate.2. Quiz
Text Book 
· Kothari, C.R., Garg Gaurav (20221). Research Methodology: Methods and Techniques:  New Age International (P) Ltd., New Delhi.

Reference Books
· Panneerselvam, R. (2021). Research Methodology. Prentice Hall of India Private Ltd., New Delhi.

· Kiran Pandya, Smruti Bulsari, Sanjay Sinha. (2020). SPSS in Simple Steps, Dreamtech Press India Pvt. Ltd. 

· Krishnaswamy, O.R. and Ranganatham, M. (2020). Research Methodology for Social Sciences. Himalaya Publishing House, Mumbai.

· Tripathi, P.C. (2020). Research Methodology in Social Sciences. Sultan Chand & Sons, New Delhi. 

	Section A (1*20=20Marks)
	Section B 
(5*5=25Marks)
	Section C 
(3*10=30 Marks)

	1 to 20 Multiple Choice Questions
	21(a)Theory 21(b)Theory 22(a)Theory   22(b)Theory 23(a)Theory     23(b) Theory 24(a)Problem 24(b)Problem 25(a)Theory    25(b)Theory
	26 Theory 

27 Theory 

28 Theory

29 Problem 

30 Theory


Online Resources: 

	Swayam 
Course
	· https://onlinecourses.swayam2.ac.in/cec20_hs17/preview 
· https://onlinecourses.nptel.ac.in/noc22_ge08/preview 

	E-Content
	· https://www.youtube.com/watch?v=w_Ujkt83i18
· https://www.youtube.com/watch?v=UhY0hVukiE4

	Other online resources 
	· https://www.drnishikantjha.com/papersCollection/Research%20Methodology%20.pdf 
· https://mrcet.com/downloads/digital_notes/CSE/Mtech/I%20Year/RESEARCH%20METHODLOGY.pdf
· https://mrcet.com/downloads/digital_notes/CSE/Mtech/I%20Year/RESEARCH%20METHODLOGY.pdf 


Relationship Matrix for COs, POs and PSOs   
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	1
	1
	1
	--
	--
	1
	1
	--
	--
	--

	CO2
	2
	2
	2
	--
	--
	1
	2
	2
	--
	2

	CO3
	2
	--
	2
	2
	--
	--
	--
	--
	2
	--

	CO4
	2
	2
	2
	--
	--
	--
	2
	2
	--
	2

	CO5
	--
	3
	3
	3
	--
	--
	--
	--
	3
	--

	AVG
	1.4
	1.6
	2
	1
	
	.4
	1
	.8
	1
	.8


Notes: 1-Slight (Low) 2- Moderate (Medium) 3- Substantial (High), “--“ Indicates there is no correlation
	Core Course 13: (CC 13)
	Semester - III

	BUSINESS ENVIRONMENT

	Course Code: P22CO13
	Hours per week: 6
	Credit: 4

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective

· To comprehend the influence of micro and macro factors of environment on business.
Course Outcomes (COs)

 After completion of this course the student will be able to 

· CO1: Understand effect of environment on business. 

· CO2: Expose on effect of economic environment on business 
· CO3: Provide knowledge on political environment on business.  
· CO4: Know impact of social and demographic factors on business. 
· CO5: Familiarize with importance of natural environment on business. 

Unit - I: Business Environment 





(15Hours)

Business Environment - Nature - Significance - Internal and External Environment - Impact of Environment on Strategic Decisions. Environmental Analysis - Process - Importance ​- Techniques - Approaches to Environment Analysis - Michael Porter’s Five Forces Model.   

Unit - II: Economic Environment 




             (15 Hours)

Economic Environment - Economic Systems - Characteristics* - Types of Economic System - Economic Planning - Economic Policies - Monetary and Fiscal Policies. 
Unit - III: Political Environment 





(15 Hours)

Political Environment - Functions of the State - Economic Role of Government# - Government and Business Relationship in India - Government and Regulatory Environment - Legal Environment - Industries Act - Environment Protection Act. 

Unit - IV: Social and Demographic Environment 


(15 Hours)

Social and Demographic Environment - Size of Population* - Age Structure - Human Development. Cultural Environment - Culture and Business - Elements of Culture - Cultural Heritage - Impact of Foreign Culture on Business - Social Attitudes.  
Unit - V: Natural Environment 





(15 Hours)

Natural Environment - Components - Impact of Natural Environment on Business# - Guidelines for Developing Natural Environment Resources. Technological Environment - Factors Governing Technological Environment - Impact of Technology - Technology Transfer. 

Extra Credit:

# Case Study 


* Self Learning 

   Activities  
Text Book
· Gupta, C.B. (2021). Business Environment. Sultan Chand & Sons, New Delhi. 

Reference Books

· Francis Cherunilam, J. (2021). Business Environment. Himalaya Publishing House, New Delhi. 

· Aswathappa, K. (2021). Business Environment. Himalaya Publishing House, New Delhi. 
· Ghosh, P.K. (2020). Business Environment. Sultan Chand & Sons, New Delhi. 

Online Resources 

	Swayam Course
	· https://onlinecourses.swayam2.ac.in/imb22_mg02/preview 

	E-Content
	· https://gurujistudy.com/chapter-wise-business-environment-notes-study-material/ 
· https://www.uou.ac.in/sites/default/files/slm/MS-105.pdf  

· https://edurev.in/studytube/Business-Environment/e1b14fde-aeb5-491e-9cdb-ece62c7a9694_v 

	Other online resources 
	· http://tumkuruniversity.ac.in/oc_ug/comm/notes/Business%20environment.pdf 
· https://dreamlife24.com/bcom-1st-year-business-environment-notes-english/ 


Relationship Matrix for COs, POs and PSOs   
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	1
	1
	1
	--
	--
	1
	1
	--
	--
	--

	CO2
	2
	2
	2
	--
	--
	1
	2
	2
	
	2

	CO3
	2
	--
	2
	2
	--
	--
	--
	--
	2
	--

	CO4
	2
	2
	2
	
	--
	--
	2
	2
	--
	2

	CO5
	--
	3
	3
	3
	--
	--
	--
	--
	3
	--

	AVG
	1.4
	1.6
	2
	1
	
	.4
	1
	.8
	1
	.8


Notes :1-Slight (Low) 2- Moderate (Medium) 3- Substantial (High) “--“ Indicates there is no correlation

	Core Course 14: (CC 14E)
	Semester - III

	CORPORATE TAXATION 

	Course Code: P22CO14E
	Hours per week: 6
	Credit: 5

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective
· To understand the GST and customs Act. 

Course outcomes (COs)
After completing this course, the student will be able to: 

· CO1: Understand the basic concept of GST. 

· CO2: Familiarize CGST and IGST 
· CO3: Explain the concept of time, value and place of supply 

· CO4: Understand GST Registration and filling procedures 

· CO5: Familiarize with the overview of Customs Act.  
UNIT I: Indirect Taxes at a Glance





(18 Hours)


Indirect Taxes in India - Pre-GST Tax Structure - Administration of Indirect Taxation in India - Basics of Goods and Services Tax ‘GST’: Basics Concept and Overview of GST - Constitutional Framework of GST - GST Model - Taxable Event.

UNIT II: Concept of Supply 





(18 Hours)

Supply - Meaning - Composite and Mixed Supply - Levy and Collection of CGST and IGST - Composition Scheme - Computation of Levy and Collection – Chargeability (Simple Problems) - Exemptions - Person Liable to Pay GST. Reverse Charge - Supply of Goods or Services Special Economic Zone. 

UNIT III: Time, Value and Place of Supply 



(18 Hours)

Time of Supply - Place of Supply - Value of Supply - Change in Rate of Tax in Respect of Supply of Goods or Services. Basic Concepts of Time and Value of Taxable Supply - Basics Concept of Place of Taxable Supply. Computation of Transaction Value of Goods and Service, Computation of Taxable Liability under GST. (Simple Problems).

UNIT IV: GST Filing Procedure  





(18 Hours)

GST Registration - Persons Not Liable for Registration - Compulsory Registration - Concept of Distinct Persons under GST - Procedure for Registration. Deemed Registration - Casual Taxable Person Non-resident Taxable Person Cancellation Vs. Revocation of Registration.

UNIT V: Overview of Customs Act 




(18 Hours)

Customs Law - Levy and Collection - Types of Custom Duties - Valuation under Customs - Computation of Assessable Value of Customs Goods on FOB and CIF Price (Simple Problems) - Computation of Customs Duty (Simple Problems) - Import and Export Procedure - Warehousing - Deemed Exports - Duty Drawback.

Extra Credit:

# Case Study 


* Self Learning 

   Activities  
Text Book

· Vineet Gupta & Gupta, N.K. (2020). Goods and Services Tax with Customs Law, Sultan Chand & Sons, New Delhi.  

Reference Books

· Aditya Singhania. (2020). GST Practice Manual-Day to Day GST Practice Guide for Professionals, Taxmann Publication (P) Ltd., New Delhi.
· Balachandran, V. (2022). Indirect Taxation, Sultan Chand & Co. New Delhi.

· Datey, V.S. (2021). GST - Ready Reckoner. Taxmann Publication, New Delhi. 

· Mehrotra, H.C. & Agarwal, V.P. (2020) Goods and Service Tax, Sahitya Bhawan Publication, Agra.

Marks Scheme
	Section A
(1*20=20Marks)
	Section B
(5*5=25Marks)
	Section C
(3*10=30 Marks)

	1 to 20 Multiple Choice Questions
	21(a)Theory      21(b)Theory 22(a)Theory      22(b)Problem 23(a)Theory      23(b) Problem 24(a) Theory      24(b) Theory 25(a)Theory      25(b) Problem
	Questions 26 to 30 Theory only  




Online Resources: 

	Swayam Course
	· https://onlinecourses.swayam2.ac.in/ugc19_hs24/preview 

	E-Content
	· https://icmai.in/upload/Students/Syllabus2016/Inter/Paper-11-29-01-2021.pdf
· https://icmai.in/upload/Students/Syllabus2016/Final/Paper-18_100222.pdf
· https://www.icsi.edu/media/webmodules/TL_Final_pdf_25102021.pdf 

	Other online resources 
	· https://www.bankbazaar.com/tax/corporate-tax.html 

· http://www.bdbindia.org/media/GSTseminarppt.pdf 
· https://cbic-gst.gov.in/pdf/ovw-short.pdf 


Relationship Matrix for COs, POs and PSOs   
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	1
	1
	1
	--
	--
	1
	1
	--
	--
	--

	CO2
	2
	2
	2
	--
	--
	--
	2
	2
	--
	2

	CO3
	2
	2
	2
	2
	--
	--
	2
	2
	2
	2

	CO4
	--
	3
	3
	3
	--
	--
	--
	--
	3
	--

	CO5
	--
	3
	3
	3
	3
	--
	--
	--
	--
	3

	AVG
	1
	2.2
	2.2
	1.6
	.6
	.2
	1
	.8
	1
	1.4


Notes: 1-Slight (Low) 2- Moderate (Medium) 3- Substantial (High), “--“Indicates there is no correlation

	Core Course 15: (CC 15)
	Semester - III

	CORPORATE REGULATORY FRAMEWORK

	Course Code: P22CO15E
	Hours per week: 6
	Credit: 5

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective:  
 

· To give an exposure to corporate laws practices in India.

Course outcomes (COs)

After completing this course, the student will be able to

CO1: Understand the Factories Act and Workmen’s Compensation.

CO2: Exposure on ESI Act and Gratuity Act.

CO3: Know Payment of Wages Act and Minimum Wages Act.

CO4: Aware Competition Act and Consumer Protection Act.

CO5: Understand cyber laws in India.

UNIT - I: Factories Act & Workmen’s Compensation Act
                  (18 Hours) 


Factories Act: Objects - Duties of Occupier and Manufacturer - Inspection Staff - Health and Safety of Workers - Hazardous Process and Welfare of Workers - Working Hours of Adult Workers - Restrictions on Employment of Women - Employment of Children - Provisions Regarding Holidays. Workmen’s Compensation Act - Object - Definitions - Employer’s Liability in Case of Occupational Diseases - Amount of Compensation - Distribution of Compensation - Notice and Claim.
UNIT - II: ESI Act & Gratuity Act




                   (18 Hours) 


Employees State Insurance Act: Application and Scope of Act - Employees’ State Insurance Corporation - Standing Committee - Medical Benefit Council - ESI Fund - Adjudication of Disputes and Claims. Payment of Gratuity Act - Objects - Application of the Act - Payment, Forfeiture and Recovery of Gratuity - Compulsory Insurance - Nomination - Inspector - Appeal.   
UNIT - III: Payment of Wages Act & Minimum Wages Act 
                   (18 Hours) 


Payment of Wages Act: Objects - Application of Act - Deductions from Wages - Maintenance of Register and Records - Inspectors - Authority to Hear Claims - Presentation of Application. Minimum Wages Act: Salient Features - Object - Wage Structure - Components of Minimum Wages - Fixation and Revision of Wages - Advisory Board.    
UNIT - IV:  Competition Act and Consumer Protection Act     

       (18 Hours) 

Competition Act, 2002: Objectives - Definitions - Prohibition of Certain Agreements - Compensation Commission of India - Duties, Powers and Functions of Commission - Duties of Director General - Penalty - Competition Advocacy. Consumer Protection Act, 2019: Objectives - Central Consumer Protection Authority - Consumer Disputes Redressal Commissions.   
UNIT - V: Cyber Laws 



    


    (18 Hours) 

Cyber Laws – Need – Categories of Cybercrimes / Cyber Frauds. Information Technology Act, 2000: Definitions - Digital Signature - Electronic Governance - Attribution, Acknowledgement and Dispatch of Electronic Records - Secure Electronic Records and Digital Signatures - Regulation of Creating Authorities - Digital Signature Certificates - Penalties and Adjudication - The Cyber Regulations Appellate Tribunal - Offences. 
Extra Credit:

# Case Study 


* Self Learning 

Activities 1. Quiz 2. Debate 3. Data Collection 
Text Book

· Pillai, R.S.N & Bagavathi, V. (2021). Legal Aspects of Business. S. Chand Co. Ltd., New Delhi. 

Reference Books
· Kapoor, G.K. 2021. Corporate Laws. Sultan Chand & Sons, New Delhi.    

· Shukla, M.C. 2020. A Manual of Mercantile Law. S. Chand Co. Ltd., New Delhi. 

· Kapoor, N.D. (2020). Elements of Mercantile Law. Sultan Chand & Sons, New Delhi.

Online Resources  

	Swayam Course
	· https://onlinecourses.swayam2.ac.in/cec21_mg02/preview 
· https://onlinecourses.nptel.ac.in/noc22_mg52/preview 

	E-Content
	· https://labour.gov.in/sites/default/files/Factories_Act_1948.pdf 
· https://labour.gov.in/sites/default/files/EC%20Act.pdf 

· https://consumeraffairs.nic.in/acts-and-rules/consumer-protection 
· https://consumeraffairs.nic.in/acts-and-rules/consumer-protection 
· https://www.mca.gov.in/Ministry/actsbills/pdf/The_competition_Act_2002.pdf 

	Other online resources 
	· https://www.indiacode.nic.in/handle/123456789/15256?view_type=browse&sam_handle=123456789/1362


Relationship Matrix for COs, POs and PSOs   
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes


	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	2
	2
	2
	--
	--
	1
	2
	2
	--
	2

	CO2
	2
	2
	2
	--
	--
	1
	2
	2
	--
	2

	CO3
	1
	3
	3
	3
	--
	1
	1
	3
	--
	--

	CO4
	1
	3
	3
	3
	--
	1
	1
	--
	3
	--

	CO5
	1
	3
	3
	3
	3
	1
	1
	--
	--
	3

	AVG
	1.4
	2.6
	2.6
	1.8
	.6
	1
	1.4
	1.4
	.6
	1.4


Notes :1-Slight (Low) 2- Moderate (Medium) 3- Substantial (High), “--“ Indicates there is no correlation
	Core Course 16: (CC 16)
	Semester - IV

	ADVANCED FINANCIAL MANAGEMENT

	Course Code: P22CO16
	Hours per week: 6
	Credit: 5

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective

· To get the knowledge of basic procedures about long-term finance in relation to shares, debentures and warrants. 

Course outcomes (COs)

After completing this course, the student will be able to

CO1: Understand the basics of financial management, risk return framework and role of a finance manager.

CO2: Exposure on capital budgeting decisions and its application. 
CO3: Critically examine various theories of capital structure, analyze financial plans and determine optimal capital structure.
CO4: Understand the various theories and policies of dividend and determine optimal payout policy
CO5: Understand various techniques of ratio analysis.

Unit I: Introduction to Financial Management  



(18 Hours)
Financial Management - Nature, Scope and Objectives - Measurement of Shareholders‘ Wealth - Discounted Cash Flows (DCF) - Finance as a Strategic Function - Role of a Finance Manager* - Concepts of Risk, Return and Time Value of Money - Financial Decision Making.

Unit II: Capital Budgeting Decision




 (18 Hours)
Capital Budgeting - Nature, Significance and Types* - Process - Capital Budgeting Techniques - ARR, Payback Period, Discounted Payback Period (DPB), Net Present Value (NPV), Equivalent Annual NPV, Internal Rate of Return (IRR), Incremental IRR, Modified IRR and Profitability Index. Capital Budgeting Decision under Inflation and Capital Rationing.  

Unit III: Capital Structure Decision




(18 Hours)
Capital Structure - Theories - Net Income Theory, Net Operating Income Theory, Traditional Theory, MM Hypothesis with and without Corporate Taxes, Trade Off Theory, Pecking Order Theory, Market Timing Theory, Signaling Theory and Effect of Information Asymmetry on Capital Structure. Leverages - Financial and Operating Leverages.
Unit IV: Dividend Decision





 (18 Hours)
Dividend Decision – Issues* - Determinants of Dividend Policy* - Dividend Rate and Dividend Yield - Theories of Relevance and Irrelevance of Dividend in Firm Valuation - Pure Residual Theory, Walter‘s Model, Gordon‘s Model and MM Hypothesis - Types of Dividend Polices in Practice: Pure Residual Policy, Constant Rupee Dividend Policy, Constant Dividend Payout Policy and Smooth Stream Dividend Policy-Dividend Taxation.
Unit V: Financial Ratios in Decisions




 (18 Hours)
 Ratios Analysis - Importance - Objectives - Types: Profitability Ratios, Liquidity Ratios, Solvency Ratios, Activity Ratios - Working Capital Ratio - Preparation of Balance Sheet from Financial Ratios. 

Extra Credit:

# Case Study 


* Self Learning 

Activities: 1. Quiz, 2. Collection of Company Annual Reports and Prepare Comparative Statement, 3. Preparation of Various Budgets.
Text Book  

· Sharma, R.K & Shasi, K. Gupta. (2021). Financial Management. Kalyani Publications, Ludhiana.  

Reference Books  

· Maheswari, S.N. (2020). Financial Management. Sultan Chand & Sons, New Delhi. 

· Pandey, I.M. (2021). Financial Management. Vikas Publishing House Pvt. Ltd., Noida. 

· Murthy, A. (2019). Financial Management. Margham Publications, Chennai. 
Marks Scheme

	Section A
(20*1=20 Marks)
	Section B
(5*5= 25 Marks)
	Section C
(3*10=30Marks)

	Questions 1 to 20

Multiple choice Questions only


	21a) Theory 11 b) Problem

22a) Problem 12b) Problem

23a) Theory 13b) Problem

24a) Theory 14 b) Problem

25 a) Problem 15b) Problem
	Questions 26 to 30

Problems only




Online Resources: 

	Swayam Course
	· https://onlinecourses.swayam2.ac.in/imb20_mg31/preview
· https://onlinecourses.swayam2.ac.in/imb19_mg06/preview
· https://nptel.ac.in/courses/110/101/110101003/

	E-Content
	· https://www.youtube.com/watch?v=HIjjUO0KHz0
· https://www.youtube.com/watch?v=fPAwVSLEtx0
· https://www.youtube.com/watch?v=H3-bDkYXMy8
· https://www.youtube.com/watch?v=55n78Vxp-zE
· https://www.youtube.com/watch?v=pYSgMGoK_Jo&list=PLiaygP8qeQGV_Zx6Pc68CSYBTLYkHfwYJ
· https://www.youtube.com/watch?v=GPpQeAagjzY
· https://www.youtube.com/watch?v=bm8Ce_fgRos&list=PL5LIq6lQrIUddRpNP1CmAUsRgk6eB8dpM

	Other online resources 


	· https://www.dynamictutorialsandservices.org/2020/11/management-accounting-mcqs-bcom-bba-mba.html
· https://www.studynama.com/community/login/


Relationship Matrix for COs, POs and PSOs   
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes


	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	1
	1
	1
	--
	--
	1
	1
	--
	--
	--

	CO2
	2
	2
	2
	--
	--
	1
	2
	2
	--
	2

	CO3
	2
	3
	3
	3
	--
	--
	--
	--
	3
	--

	CO4
	--
	3
	3
	3
	--
	--
	--
	--
	3
	--

	CO5
	--
	3
	3
	3
	3
	--
	--
	--
	3
	3

	AVG
	1
	2.2
	2.2
	1.8
	.6
	.4
	.6
	.4
	1.8
	1


Notes :1-Slight (Low)  2- Moderate (Medium) 3- Substantial (High), “ “ Indicates there is no correlation

	Core Course 17: (CC 17)
	Semester - IV

	RETAIL MANAGEMENT

	Course Code: P22CO17
	Hours per week: 6
	Credit: 5

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective

· To understand the conceptual framework of retail business and issues involved in managing retail business.   
Course Outcomes (COs)

 After completion of this course the student will be able to 

· CO1: Remember the basic concepts of retailing. 
· CO2: Analyse the behaviour of retail consumers and retail location. 
· CO3: Explore functioning of retail stores. 
· CO4: Understand about retail merchandising. 
· CO5: Know about the importance of retail information system.

UNIT - I: Introduction to Retailing




        (18 hours) 

Retailing - Functions of Retailer - Global Retail Market - Challenges in Global Retailing - Retail as a Career. Retail in India - Evolution - Drivers of Retail Change - Foreign Direct Investments in Retail - Challenges to Retail Development in India.  
UNIT - II: Retail Consumer Behaviour and Retail Location

       (18 hours) 

Retail Consumer Behaviour - Need - Factors Influencing the Retail Shopper - Customer Decision Making Process. Retail Store Location - Types - Steps Involved in Choosing Retail Location. Retail Store Design - Importance - Exterior and Interior Store Design. Layout - Types - Chief Consideration in Layout Selection.   
UNIT - III: Retail Store Operations




      (18 hours)
 
Retail Store Operations - Elements - Financial Aspects of Retail - Retail Economics - Measures of Performance - Performance Evaluation - Strategic Profit Model - Ethics in Retailing.     

UNIT - IV: Retail Merchandising





    (18 hours)

Retail Merchandising - Meaning - Factors Affecting Merchandising Function - Role and Responsibilities of Merchandiser - Roles and Responsibilities of Buyer - Life Style Merchandising.  
UNIT - V: Retail Management Information System


(18 hours)

Retail Management Information System - Need and Importance of Technology in Retail - Factors Affecting the Use of Technology - E-tailing - G-tailing. Supply Chain Management - Concept - Need - Evolution - Issues - Retail Logistics - Emerging Concepts in Logistics. 

Extra Credit:

# Case Study 


* Self Learning 

 
Activities: 1. Industrial Visit 2. Interviews with retailers. 3. Quiz
Text Book

· Swapna Pradhan (2021). Retailing Management: Text & Cases. McGraw Hill Companies, New Delhi. 

Reference Books 

· Gribson, G. Vedamani (2020). Retail Management. Jaico Publishing House, Mumbai. 

· Barry Berman. & Joel, R Evam. (2021). Retail Management Strategic Approach. Pearson Education, Singapore.

· Chetan Bajaj. (2020). Retail Management. Oxford University Press, New Delhi.    

Online Resources: 

	Swayam Course
	· https://onlinecourses.swayam2.ac.in/imb19_mg02/preview
· https://onlinecourses.nptel.ac.in/noc22_mg51/preview

	E-Content
	· http://sim.edu.in/wp-content/uploads/2018/02/RETAIL-MANAGEMENT-Notes.pdf
· https://www.tutorialspoint.com/retail_management/retail_management_tutorial.pdf
· https://www.youtube.com/watch?v=5iRDd-f1nmg
· https://www.youtube.com/watch?v=HflInHVvTtc
· https://whitman.syr.edu/programs-and-academics/academics/retail-management/index.aspx 

	Other online resources 
	· https://www.edx.org/course/marketing-management?index=product&queryID=8b4727f4ba5e391558d98d33b4b25f36&position=11
· https://bookboon.com/en/modern-day-retail-marketing-management-ebook?mediaType=ebook 


Relationship Matrix for COs, POs and PSOs   
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes


	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	1
	1
	1
	--
	--
	1
	1
	--
	--
	--

	CO2
	2
	--
	2
	2
	--
	--
	--
	--
	2
	--

	CO3
	2
	2
	2
	--
	--
	
	2
	2
	--
	2

	CO4
	2
	2
	2
	--
	--
	1
	2
	2
	--
	2

	CO5
	--
	3
	3
	3
	--
	--
	--
	--
	3
	--

	AVG
	1.4
	1.6
	2
	1
	
	.4
	1
	.8
	1
	.8


Notes :1-Slight (Low) 2- Moderate (Medium) 3- Substantial (High), “-" Indicates there is no correlation”

	 Core Course 18 Elective (CC-18E)
	Semester - IV

	INTERNATIONAL BUSINESS

	Course Code: P22CO18E
	Hours per week: 6
	Credit: 4

	CIA: 25 Marks
	ESE: 75 Marks
	Total: 100 Marks


Objective

· To understand the global economic, political cultural and social environment within which firms operate.

Course Outcomes (COs)

After completing this course, the student will be able to

· CO 1: Explain the concepts in international business with respect to foreign trade.

· CO 2: Evaluate the foreign investment and anlayse international trade environment.

· CO 3: Analyze the foreign exchange markets and strategies adopted by firm. 

· CO 4: Determine the concepts of balance of payments.

· CO 5: Understand the role of international economic organization in global trade. 
UNIT I: Introduction International Business  



       (18 Hours)

International Business - Need - Drivers - Stages - Problems - International Orientations - International Business Decisions - Types. International Business Environment - Significance - Economic, Social, Cultural, Demographic, Political, Regulatory, Natural and Technological Environment.      

UNIT II: International Trading Environment  



       (18 Hours)

International Trading Environment - Trade Strategies - Free Trade - Protection - Commodity Agreements - Cartels - State Trading - Trade Blocs - Forms of Integration - European Union - NAFTA - Economic Integration of Developing Countries - South-south Cooperation - SAARC - SAPTA - GATT - WTO - TRIMs - TRIPs.  

UNIT III: Foreign Exchange Market 



                  (18 Hours)

Foreign Exchange Market - Functions - Types of Transactions - Methods of Payments - Determination of Exchange Rates - Exchange Control - Exchange Rate Systems - Exchange Rate Classifications - Convertibility of Rupee - Devaluation - Currency Exchange Risks - Management of Exchange Rate Risks. Foreign Exchange Management Act, 1999: Regulations and Management of Foreign Exchange - Dealings in Foreign Exchange - Contravention and Penalties - Directorate of Enforcement.
UNIT IV: Balance of Payments and International Investment 
       
   (18 Hours)

Balance of Payments (BOP) - Components - Disequilibrium - Correction of Disequilibrium - Financing of BOP Deficit. International Investment - Types - Theories - Significance - Factors Affecting International Investment - Limitations. Financing Services - Forfaiting - Export Credit Risk Insurance. 

UNIT V: International Economic Organisations

                  
     (18 Hours)

International Economic Organisations - IMF - World Bank - IFC - ADB - UNCTAD - UNIDO - ITC. Foreign Trade Policy of India - Objectives - Strategy - Promotional Measures - EOUs - SEZs - FTZs - EXIM Bank - ECGC - Import Substitution - Foreign Trade (Development and Regulation) Act, 1992. 

Extra Credit:
# Case Study 


* Self Learning 

Activities 1. Foreign exchange Rate.  2. Debate 3. Model  
Text Book
· Francis Cherunilam. (2021). International Business: Text and Cases. PHI Learning Private Ltd., New Delhi. 

Reference Books
· Aswathappa, K. (2020). International Business. Tata McGraw Hill Publishing Company Ltd., New Delhi. 

· Anant, K. Sundaram. (2020). International Business Environment. Prentice Hall of India, New Delhi. 

· Bhalla, V.K. & Shiva Ramu, S. (2018). International Business. Anmol Publishers, New Delhi. 

Online Resources 

	Swayam Course
	· https://onlinecourses.nptel.ac.in/noc20_mg54https://onlinecourses.swayam2.ac.in/cec20_mg12/preview/preview

	E-Content
	· https://www.slideshare.net/sureshthengumpallil/balance-of-payment-56855705
· https://www.youtube.com/watch?v=O0zs6CHIPc&ab_channel=TutorialsPoint%28India%29Ltd.

· https://www.slideshare.net/sabzdravid/export-import-procedure-and-documentation

	Other online resources 
	· https://www.studocu.com/row/document/tribhuvan-vishwavidalaya/bachelors-of-business-administration/international-business-notes-for-the-bba-students/17468403 
· https://www.studocu.com/row/document/tribhuvan-vishwavidalaya/bachelors-of-business-administration/international-business-notes-for-the-bba-students/17468403 


Relationship Matrix for COs, POs and PSOs   
	Course Outcomes
	Programme Outcomes
	Programme Specific Outcomes

	
	PO1
	PO2
	PO3
	PO4
	PO5
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	2
	2
	2
	1
	--
	1
	2
	2
	--
	2

	CO2
	2
	2
	2
	1
	--
	1
	2
	2
	--
	2

	CO3
	2
	2
	2
	2
	--
	--
	2
	2
	2
	2

	CO4
	3
	3
	3
	3
	--
	--
	--
	--
	3
	--

	CO5
	2
	2
	3
	3
	--
	--
	2
	2
	3
	2

	AVG
	2.6
	2.6
	2.4
	2
	
	.4
	1.6
	1.6
	1.6
	1.6


Notes : 1-Slight (Low) 2- Moderate (Medium) 3- Substantial (High), “--“ Indicates there is no correlation    

M. Com Course Structure �for the Academic Year 2022-23 onwards










